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BRKING TOWARDS BECOMING
WATER POSITIVE
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A NGO/Civil Society/Professional

C Scientific/Research/Academic

D Intergovernmental Organisation




IKEA FIVE FACTS

STORES

COUNTRIES
STORE VISITORS

SUPPLIERS




Do you have IKEA
products at home?

A Some products
B | have so many | can not count
C None




IKEA SUSTAINABILITY
STRATEGY

By 2030
our ambition is
to inspire and enable more
than 1 billion people to live a
better life within the limits of
the planet
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COMMON THEMES
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How worried are you about the
fresh water availability in your
region?

A | do not worry about it
B | am somewhat concerned

C |l am very concerned




are seriously worried
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More than

1 out?2

want to live healthy and
sustainably
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desirable choice; affordable,
attractive and accessible for

the many people




Our ambition is
to become water positive
by reducing, reusing,
purifying and making

water available
throughout our value
chain.

8T0T "A'g Swa3sAs yIN| 423u| O




BETA

= AO\UEDUC’[‘ WATER RISK ATLAS

PA Venezuela

Colombia Suriname

».

Ecuador
g b
=

Peru Brazil '3y 8’
P 3
»J

Bolivia

<
Paraguay J

‘{‘\A\

3
Uruguay

Argentina
-

TOOLS BLOG USER STORIES ABOUT SUBSCRIBE

PUBLICATIONS DATA

Iceland * Sweden v

’
ﬁland P *

Norway |

- j

Estonia

Latvia

Denmark Lithuania
i

UK

IE} Belarus

N

Germany oland‘

.
% rCZ\ 2 k—*Ma.

U
HR Romania!
BARS 1%

=4 Syna
Lebanon Irac

u

Bangtadesh ;* * Taiwan
Myanmar .
)

¥ »
s g Thailand % " i

Gambia}, ¢ v . ! = . : ;

ambia) k . 5 Phnllp;}mes
Guinea- ansau e lvory Conet Nigeriay P Eth»opoa Sn Eanka 4

Sierra L90n9 Gg Cameroon g Mal
ana aysia
Lubena Democratic g

5 Kon :l
Gabon - Republic R4

Indonesia
of lhe Conqo #

pua

Tanzanua — P
K suimn

Baseline Water Stress qQ i

Low Low- Medium- High Extremely
medium  high high
(<10%) (10-20%)  (20-40%)  (40-80%)  (>80%)

Magagascar o

AY

M Arid and low water use

W No data
. N
Leaflet | © Mapbox © onfap



Do you live in a high water
stressed region or country?




Canada
United
States
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1 in 5 IKEA suppliers are based in high d
extremely high water stress areas
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All IKEA cotton comes from more
sustainable sources.
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= Motivational factors
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380 million IKEA store visitors live in high or

extremely high water stress areas

India




HOUSEHOLD WATER USE

Washing dishes

Other . 4% K‘-—
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Food & drinks
5%

Shower
40%

Toilet
25%



THE WATER POSITIVE HOME

REDUCE

MAKE AVAILABLE

REUSE

" RECOVER






Do you drink your tap

water at home?

A Yes
B | can, but it taste bad

C No




THE HOME ACTIVITIES

Showers

THE WATER
POSITIVE HOME




THE INNOVATION TECHNOLOGIES

Water treatment

Ultra low flow
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ater management
— POSITIVE HOME

n Heating & Cooling

Water home hacks
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We're optimistic

about the future







