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ABOUT FIRMENICH

COMPANY FOUNDED GLOBAL TURNOVER AVERAGE GROWTH PER YEAR GLOBAL PRESENCE
%
1895 3bn 7% 100+
in Geneva, Switzerland Swiss Francs (June 2015) Since 1989 markets

FACILITIES MANUFACTURING CLIENTS INVESTED IN R&D

%

63 28 2000+ 10%
countries sites around the world of the annual turnover

-

PATENTS PRESENTLY IN FORCE

R&D AWARDS IMPACT THE LIVES OF COMMUNITY DAY

| 2000+ 35 1 mio 1964

including Nobel Prize in chemistry children through improved participants in 35 projects
hygiene & nutrition

# OF EMPLOYEES INGREDIENTS PERFUMERY FLAVORS
Portfolio of Naturals & Molecules in Fine Fragrance In citrus, vanilla & seafood
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ABOUT FIRMENICH

NORTH AMERICA

AFFILIATES: 6
MANUFACTURING: 8
CANADA

USA

LATIN AMERICA

AFFILIATES: 5
MANUFACTURING: 4
ARGENTINA
BOLIVIA

BRAZIL

CHILE

COLOMBIA

MEXICO

EUROPE

AFFILIATES: 16
MANUFACTURING: 8
SWITZERLAND CORPORATE HEADQUARTER
AUSTRIA

BELGIUM

BOSNIA AND HERZEGOVINIA
BULGARIA

CROATIA

CYPRUS

CZECH REPUBLIC
DENMARK

FRANCE
GERMANY
GREECE
HUNGARY
ISRAEL

ITALY
KAZAKHS TAN
MACEDONIA
NORWAY

POLAND

RUSSIA
SLOVAKIA
SLOVENIA

SPAIN

SWEDEN

TURKEY
UKRAINE

UNITED KINGDOM

NORTH ASIA

AFFILIATES: 4
MANUFACTURING: 3
CHINA

JAPAN

SOUTH KOREA

INDIA, MIDDLE EAST ~
AND AFRICA
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AFFILIATES: 4

MANUFACTURING: 2

BANGLADESH PAKIS TAN

INDIA SOUTH AFRICA

IRAN SRI LANKA (CEYLAN)
IVORY COAST SYRIA

JORDAN TUNISIA

LEBANON UNITED ARAB EMIRATES
MOROCCO

NIGERIA

SOUTH EAST ASIA

AFFILIATES: 7
MANUFACTURING: 3
AUSTRALIA
INDONESIA
MALAYSIA
MYANMAR
NEW ZEALAND
PHILIPPINES
SINGAPORE
THAILAND
VIET-NAM



ABOUT FIRMENICH
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IMPACT VALUATION STUDY: BACKGROUND
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IMPACT VALUATION STUDY: GOALS




IMPACT VALUATION STUDY: GLOBAL TREND

Visible trend towards environmental and
social valuation

Social Return
The SROI Network
Accounting for Value
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IMPACT VALUATION STUDY: METHOD
Activities assessed in this pilot project

SOCIAL ENVIRONMENT

1. Health and Safety activities (scope 1. On-site energy and water
limited to Firmenich employees) consumption, waste treatment

2. Nutrition project (impact focused on
specific sugar replacement flavors) 2. Raw materials production

(supply chain)
3. Rural development for vetiver
supply in Haiti:
* School infrastructure
*  Farmers’ premium
* Fuel substitution project*
* Lighting project*

* Water and sanitation project*
(Cooperative development fund)

* Future potential estimated 8



IMPACT VALUATION STUDY: METHOD

Value

Redefining value
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IMPACT VALUATION STUDY: METHOD
Health and safety -- cause chain effect

Activity level Qutcome leve > IMPACT

OHS policies

redaction
OHS budget |

Internal
communications

Employee training
Site managers ‘
incentives

% of employees

trained |

Lower incident rate Higher quality of
and days lost life
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IMPACT VALUATION STUDY: RESULTS
Global results

H|©

@ Healthand
Safety ***

Haiti Project

@ Farmer’s premium

Direct
environmental
externalities

School
infrastructure

Note: all values from Haiti projects are in net present values without discounting. We
attributed the total benefit from the activity to the reference year where the activity took e Health and Safety**
place (e.g. school infrastructure building). On the other side, environmental externalities, H&S
and nutrition projects impact will happen every year. There is no standard way to account for
value creation for the moment.

*Potential future projects, ** reference flow baseline results. *** Consequential baseline results.
All'values in CHF Purchasing Power Parity (PPP). Assuming same PPP between USA and Switzerland.
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IMPACT VALUATION STUDY: RESULTS
Global results — with potential projects

IS

@ Healthand
Safety ***

Haiti Project

@ Farmer’s premium

School

: Direct
infrastructure

environmental
externalities

Lighting

project* Encl
substitution e Health and Safety**
project*®

*Potential future projects, ** reference flow baseline results. *** Consequential baseline results.
All values in CHF Purchasing Power Parity (PPP). Assuming same PPP between USA and Switzerland.
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IMPACT VALUATION STUDY: KEY TAKEAWAYS

Conclusion & next steps

* Analysis: Continuous need for additional primary data

* Results:
—> Number of people impacted and ROI
— Environ. externalities vs. social projects’ potential impacts

* Next steps
— Allow to plan and manage future activities
—> Help assess our sustainability goals
— Aligned with our 2020 Targets
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